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WHAT IS A LOGO¢?

oA LOGO is the representation of an
organization in its simplest form
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What do logos usually containe

oA WORDMARK - a typographic
treatment of the name of an
organization that uses only text.
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What do logos usually containe

o A SYMBOL or ICON abstractly l
represents a company using only
Image and color







Complete today’'s BELLRINGER
& Google form for shirt sizes




After the logo... What's nexte

oAn IDENTITY Is developed!
A collection of design work created

for a company to form a consistent,
recognizable marketing presence.
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TASTE THE FEELING™

RANKED BY INTERBRAND

AS THE WORLD'S THIRD

MOST VALUABLE BRAND,
WITH 2015 VALUE OF

$78.4B

SPARKUNG BEVERAGES
STAL BEVERAGES
PRODUCTS
WORLDWIDE READY-TO-DRINK COFFEE
Our porifolio includes 20 billion-dollar brands:
(), POWERADE. w4w O @ DASANI vitaminwaler m
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NOTE: SCHWEPPES 1S OWNED BY THE COMPANY IN CERTAIN COUNTRIES OTHER THAN THE UNITED STATES
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Interaction creates branding

o Coca Cola Invisible Machine
o Coca Cola Friendly Twist

o Coca Cola Dance Battle




Finally, a brand is established.

o A BRAND iIs the immediate image,
emotion, or message that people
experience when they think of @
company or product.




To create an effective marketing
presence you need three things :

Logo + [dentity = Brand




